Before we get started

This document is for general use.

This information has been prepared by Netwealth. Whilst reasonable care has been taken in the preparation of this
presentation using sources believed to be reliable and accurate, to the maximum extent permitted by law, Netwealth and
its related parties, employees and directors and not responsible for, and will not accept liability in connection with any loss
or damage suffered by any person arising from reliance on this information.

Netwealth Investments Limited (Netwealth) (ABN 85 090 569 109, AFS Licence No. 230975) and Netwealth
Superannuation Services Pty Ltd (ABN 80 636 951 310), AFS Licence No. 528032, RSE Licence No. L0003483 as the trustee
of the Netwealth Superannuation Master Fund, is a provider of superannuation and investment products and services, and
information contained within this presentation about Netwealth's products or services is of a general nature which does
not take into account your individual objectives, financial situation or needs. Any person considering a financial product or
service from Netwealth should obtain the relevant disclosure document at www.netwealth.com.au and consider
consulting a financial adviser before making a decision before deciding whether to acquire, dispose of, or to continue to
hold, an investment in any Netwealth product.
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From business strategy
to marketing tactics and
everything in between

I netwealth

Presented by
Sarah Wolfe, Marketing Manager, Netwealth



[he best marketing doesn
like marketlng '

-Tom Fishbur



So many
choices!
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Customer path to purchase framework

Awareness ] Consideration and
purchase decision

Ilhave a Where do Give me | want to
(latent) | start? the purchase
need or . details -
want

Educate Help me decide Don't put up

me roadblocks
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Example: Car purchasing

from What One Consumer's Car-Buying Process Reveals About Auto Marketing Opportunities

. s . Explored
Stacy's car-buying journey included over 14 gmds

900 digital touchpoints” in a 3-month period
& R R R M

139 LN NG
14 YouTub ]

Considered
6 Brands

891r

69 Dealer Inter:

Decided Between
2 Brands

efined as searches, website visits, video views, and clicks. “Brands explored” included at least five interactions; "brands considered”
1st 20 interactions, and “brands decided between” included at least 100 interactions.

'h Google thinkwithgoogle.com

[



Adviser client path to purchase

Awareness fl Consideration and
purchase decision

| have a Where do | Give me | want to Utilise the Ongoing
(latent) need . start? . the details - purchase . product/ relationship
or want service

| need help What does a Fees? What | need Lets work | have a
investing. financial Specific todoto together! problem,

| want to leave adviser do? outcomes? execute? How do we should | call
money to my Should | use Whodo | Structure? get started? my planner?
grand kids, but my work with? Signatories? What's the

not sure how. accountant? status?

7

Educate me

| netwealth

Help me decide

See wealth differently (general use)

Don't put up
roadblocks
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Still, so many choices!

DIGITAL TACTICS

Follow up eij|S‘ -

. . . ~
Webinars/.' —@. Ratings & review websites ’/ Blogarticles @ Getting started
. -, ‘® Search / \ webinars Loyalty programg
Blog articles @ Q
@® FAQson ; /
. . g Blog articles ® A
Display radio@ * Your website | Website Email PP
_ : mail +
Display ads Landing pages @ Livechat b Socialmedia  newsletter ,‘
Awareness Consideration and purchase decision
@® scminars \ /
/ \ )
® wom \ o Magazine
. /
Radio ~ @ Billboards \ ! \ ‘ _
v Mail @ In-store ﬁ Mail \ Mail
\ , \ P /
N N -
= “’Sfaff Callcentre @
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What is your business strategy?

******************************************************************************************************************************

| Awareness Consideration and
purchase decision

New business

~__ [

Where is your focus?

Cross-sell
Reduce churn
Increase referrals
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“Good marketing makes the
company look smart.
Great marketing makes the
customer feel smart.”

oooooooooo



Practical strategies and tactics

1. Content marketing
2. The first 100 days
3. Digital advertising
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Content
marketing
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Trending

Subscriptiona
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Library

3 YouTube ™

HOME

Uploads PLAY ALL

DECLUTTER TIDY CLEAN &
MINIMALISM MADNESS AS...

6.7K views + 5 days ago

Ll ol el

Search Q, i ﬂ e
L
F like SugarMamma TV
{ | GV UG, I ‘ W Slon o dnringmmencrs
for your r_omp](rrnen'rary burlqe[, subscribe at sugarmamma. v
. follow me @sugarmamma tv
&
_ ) = i o

Sugar Mamma @
122K subscribers

SUBSCRIBE

VIDEOS
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Make
e Q , BUY SHARES! *“
any ;» { _'. - ”_
outfit Sy 2 B
5, il look chie J‘ \
. A
¢ FASHION CAPSULE i How To Buy Shares/Stocks Building Your Share Portfolio : $400,000 p.a Investor Reveal: :

WARDROBE 7 WORKING... Online — Watch Me Invest In... - Part 3 - What does... The 'Stupidest’ Thing To...

71K views 1 week ago 7.5K views + 2 weeks ago 6.8K views + 3 weeks ago 7.9K views - 3 weeks ago
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Home

mistakes...

= D

é

= G Financial Independence < 7 Hacks To Protect Your : Limited Funds & Lost Job? 7 : How to not lose money: ¢ How To Pack Like A :
T, Retire Early - How does... Mortgage, Home & Your... Hacks To Remain Financiall... Investment Portfolios,... Minimalist & Live Lighter ||...
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MANIFESTING . 1

MARCH -% ~
VAKING

585
res.

AWARENESS
& SUCCESS

SEGARMAVMM ATV 7.

Manifesting March - Making $$%, Plus New VLOG
idea! What do you think? || SugarMammaTV

| netwealth

2+ videos per week

See wealth differently (general use)

120+k followers

53k followers

17k followers

http://sugarmamma.tv/

";

About Book A Consultation The $1000 Project v Finance Library v v Blog Contact v

PORTFOLIO LOGIN =

SASS:
Strive. Achieve. Succeed. Secure.

LEARN MORE

https://www.sassfinancial.com.au/

nw


https://www.youtube.com/channel/UC4Apd1uiOZ368g9YEN4A1RQ
https://www.facebook.com/SugarMamma.TV
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Home

Search

Your Library

evalesco Services | Team | Insights

Rising geopolitical risks and portfolio

Create Playlist implications

Liked Songs

Cookies

Privacy

With investors experiencing some volatility in recent
months during this 45-minute webinar. Jeff will be joined
by Alphinity’s Global Portfolio Manager. Mary Manning as

they discuss global markets, how portfolios can be
positioned to mitigate risks and seize opportunities and

what investors can expect as we progress through 2022.

24th March 2022

12.30pm -1.15pm

Ep 111: Mattias Westman & Akshay Bhutiani - Value amongst volatility; investing
in Russia

SIGN UP

Scheduleachat

Success Stories | Contact Us

erviews the leading minds in
David Clark is an experienced
al Services Professional. As a
Koda C... see more

hil King - Don't get too
o early

) min 54 sec

| netwealth
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Real business benefits

What key benefits do you receive from your content marketing activities?

Awareness Consideration &
purchase decision

55%
36%

Higher visibility  Improved
in search perceptions of
engines (such credibility and

as Google) expertise

18 | netwealth See wealth differently (general use)

o)
38% 33% 32%

Improved More client Improvedclient Improved
business leads/referrals conversions  engagement
reputation with clients and

prospects
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AdviceTech Stars: Which of the following types of content do you create for clients?

Articles _ 679%
Q Videos _ 36%

Whitepapers _ 299,

Webinars _ 20%,

@ Infographics - 18%

@ Images - 16%

eBooks - 16%

O....poacests [ 3%



AdviceTech Stars: How do you distribute content to your clients?

95%

via email database

60%

via website/blog

55%

via social media

16%

via paid online ads

Frequency of sending

61% send email at least monthly

31% at least quarterly

Frequency of updating
22% update website at least weekly
60% at least monthly

Frequency of posting Most used social media network

42% post at least weekly
0 57% [ 72% [ 46% |
20% at least monthly A e—

Facebook LinkedIn Instagram Twitter YouTube

UG

((@)) 16%

via podcast services,
e.g.iTunes



One bigidea...

1.Choose your target audience
Pro tip: Its not your entire client base!
2.Come up with one big idea

Pro tip: Speak to your target audience, listen
to their needs

3.Create a long-form piece (written, audio,
video or presentation) or short series

4.Convert that into several short form
content pieces

Pro tip: This should give you 3-4 months worth of content

5.Distribute your content
6.Repeat 2-3 per year

21 | netwealth See wealth differently (general use)

|

e.g. White paper or podcast series

4 N[ N
£ ¥
. . Webinar,
Article Infographic seminar
\ J \_ _J
4 N
® o+
. Podcast /
Video interview

\

J
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Example: Netwealth AdviceTech

www.netwealth.com.au/advicetech

Advi’ceTech
2021
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» Keynote presentation
« 5x webinars

 3x videos
» 20+ social media posts

* Ix workshop

« 2x press releases
« 30+ media mentions

nw



More tips when creating content

« Work with referral partners  There are plenty of great free

to co-create content and low cost tools:
+ Use images as many  Canva for graphic design
people learn by seeing « iStock for low cost images

* Consider video & audio as .
companion pieces to
written word

Fiver / Upwork /
Freelancer.com for
designers and freelance
* Have high production journalists

values, but they don't need

. y Grammarly to check your
to be "Hollywood

spelling and grammar

£

« Build a content schedule . 7oom for webinars

23 | netwealth See wealth differently (general use)




Content as your new marketing strategy

Awareness fl Consideration and
purchase decision

| have a Where do | Give me | want to Utilise the Ongoing
(latent) need start? the details purchase product/ relationship
or want service

Retirement
101s:

Keeping

Retirement
101s:
Keeping
yourself busy yourself busy
in retirement
(Special
report)

(Special

report)

24 | netwealth See wealth differently (general use) nw



“If your stories are all about your
products and services, that's not
storytelling. It's a brochure. Give
yourself permission to make the

story bigger.”



The first
100 days




Customers can be lost in the first 100 days...

Buyers remorse is the
sense of regret after having
made a purchase, that

often arises when a person
must make a difficult
buying decision.




The power of gifts

“When you act generously,
people take notice. They'll
begin to feel appreciated, and
in turn, they'll want to pay it
forward. It's a natural
inclination for us to want
givers to succeed because we
can appreciate the generosity

that was shown to us.”
- John Ruhlin, Giftology

28 | netwealth See wealth differently (general use)




Tips on gifting

Gifts are symbols of the value ¢ You don't have to give a gift to
you place on the relationship  everyone, so target the clients
Find out what matters to your ~ thatyou think will give you the
client through your initial largest lifetime value
meeting/s « The way you deliver the gift is

Surprise and delight the client Just asimportant as the gift
with a unique and personal gift itself

The gift does not have to be
expensive, in fact the more
expensive the gift is, arguably
the less personal it is

| netwealth See wealth differently (general use)
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An example 100-day plan

* Initial meeting/s * Implementation * Progress update email

» SOA presentation meeting/s (on implementation)

« Welcome pack « Getting started * Meet the kids catch up
(handwritten note, webinar, video/s / Free kids financial
welcome video from (training for online health check or cash
owner, personalised tools) flow plan
gift) « Monthly newsletter « Event (get to know the

(including news and team), e.g. Retirement

recent developments) 101 webinar, economic
update, estate planning
tips

« Monthly newsletter

30 | netwealth See wealth differently (general use) nw



100 day plan as your new marketing strategy

Awareness fl Consideration and
purchase decision

| have a Where do | Give me | want to Utilise the Ongoing
(latent) need start? the details purchase product/ relationship
or want service

Welcome gift

Getting started webinar/

training videos

Free kids financial health
check/cash flow plan
Monthly newsletter
31 | netwealth See wealth differently (general use) W




Digital
advertising
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Online advertising

Monthly spend

45%

33 | netwealth

39%

25%

P

See wealth differently (general use)

14%

Advertise online/mobile

Most popular services
® 2021
68% 2020

50%
50% T ** N 20% 16%
_ 1

Facebook paid Google paid Google display LinkedIn paid
advertising search network advertising

nw



Facebook advertising

www.facebook.com/business

34
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Create New =
Locations @ = Everyone in this location
Australia
@ Australia

@ Include + | Add

Add Bulk Locations..

Age 6 18~ |- 65+ v
Gender € “ Men Women
Languages @& | E

Detailed Targeting € INCLUDE people who match at least ONE of the following |

Demographics > Life Events

New job

Newlywed (1 year)

»  Demographics
b Interests
Behaviors
Connections €
}  More Categories

Save this audience

Interests
Business = Banking
Investment banking
Business = Personal finance

Investment

Suggestions

Browse

Financial services
Private equity

Investor

Stock market
Investment management
Value investing

Financial market

Online banking

Real estate

+ + + + + + + + +

21



Banger at
home learning

To drive visitors and
subscribers to the Banger
at-home learning program
page by promoting the
program to parents as a
remote learning tool

35 | netwealth See wealth differently (general use)

Primary High
BA N QE R For secondary

schools

Fun and engaging activities to

keep learning about money
alive at home

At Banger, we're all about preparing the next
generation for their financial future. During this time
of stress and uncertainty we want to make sure these
lessons are easier than ever for families across
Australia.

That's why we've developed a collection of activities for your child
to use at home, largely self-directed. Over two weeks your kids will
explore budgeting, financial risk, managing debt and meore through
our at-home resources. All resources have been developed to
improve financial capability while having fun, keeping your kids
productive at home.

English ~  Case Studies  Pricing  Contact ( sgnin )

w

10 activities sent directly to your
inbox over two weeks

Prepare your kids for their financial future
...and keep them busy 3}

First Name* Last Name*

I Type your first name I [ Type your last name

Email*

| Type your email

www.banger.com.au/at-home



&

retweekh il 29 at 10:17 AM - @

From budgeting to the importance of insurance and managing volatility, keep
your kids leaming at home with money lessons that matter. Sign up to
Banger’s free two-week program today.

I & Super

reweskh pril 29 at 8:40 AM - @

From budgeting to the importance of insurance and managing volatility, keep
your kids learning at home with money lessons that matter. Sign up to
Banger’s free two-week program today.

=PBgaANGER [ netwealth BANGER COM AU
i Money lessons that matter ‘ Sign Up ‘
BANQER.COM.AU BANQER.COM.AU Banger's free two-week finance program
Money lessons that matter ‘ Sign Up | Money lessons that matter SignUp |
Banger's free two-week finance program Banger's free two-week finance program O
o) Like () comment 2> Share —_— oy Like (I comment /> Share =v 1 Like (3 Comment > Share =v

&

mowelth il 28 at 8:46 AM - @

From budgeting to the importance of insurance and managing volatility, keep
'your Kids learning at home with money lessons that matter. Sign up to
Banger’s free two-week program today.

36 | netwealth
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1. Female, (NSW,
SA, TAS, ACT or
WA),

Age:?" o

2.. 2 (VIC,

QL. or NT

Age: 28-45

3.Male, Australia,
Age: 28-45

4. Netwealth
followers




Measurable & transparent

- Total spend = $3,500

« 360,417 people, viewed 1.1m ad
impressions (avg frequency ~3)

 Resulting in 2,712 clicks

— 0.26%, lower than industry avg of
0.58%

At a cost of $1.23/click
— better than the average CPC of $5.97
170 program sign ups ($20 per sign up)

37 | netwealth See wealth differently (general use)
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Paid search e

P — Search
: = financial
adviser

Doncaster

https://ads.google.com

Paid results

Find a Financial Planner - btadviserview.com.au
m www btadviserview.com.au/ ~
Free initial consultation with a financial adviser. Request a call

Find A Financial Planner - Financial Adviser Doncaster - fpa.com.au
Ef www.fpa.com.au/find-a-planner »

Highly certified financial planners

CFP Professionals - Globally Certified - Trusted Advice - Find A Planner

How The Process Works - Find a Financial Planner - FPA Blog - Certified Planners

Financial Adviser Doncaster - resoluteprivate.com.au

B www.resoluteprivate.com.au/ =

Expert Advice & Financial Planning To Suit All Needs. Call Our Team.

Fund Management - Succession Planning - Enguire Online Now - Wealth Protection
Retirernent Planning - About Us - Qur Services - Superannuation

9 89 High Street, Kew Victoria
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Landing page optimisation

39 | | netwealth

@ Fewdistraction

) For those th

at wantto

speak to someone

Wdesigns Browse categories ¥  Howitworks  Pricing

Beautiful imagery @

——

e

- E

&, 0391115799  Login

PowerPoint
template
design

Let our community of 1.26M designers ' SImp|E

Clear cq

py

articulation of

create dozens of designs for you Wh at the oﬁ.'er |S

@ Clearcall to adtion (CTA)
e howkweke at the top of the page
- Secondary CTAforthose @ ses howitworks >
by Dave Elmert not ready to buy @ 100% money back guarantee ‘ For those WTO might be nervous

https://99designs.com.au/powerpoint-template-design

Marketing success
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Local search listing

www.google.com.au/business/

Google search / Google maps

@ Templestowe

Bulleen 3 o [47]

Seorge sy

Hillross Doncaster o,

KewBsst Balwyn North

v Box Hill North

Beacon Financial Advisers
1 review - Financial Planner
0466 112 215

Open until 5:00 pm

Atkinson Financial Planning
No reviews - Financial Planner

1094 Deoncaster Rd - (03) 9841 7755
Open until 5:00 pm

Hillross Doncaster
Ne reviews - Financial Planner

2/861 Dencaster Rd - (03) 9840 2000
Open until 5:00 pm

= More places

°v

Park O

Doncaster East

- Atkinson
o Financial Planning

Donvale

Warrandyte

South

L2}
tchards Warranwood
g -9
&
Oban gy £ .
Ringwood
North 9
Map dala ©2016 Goagle|
Website

®

Website

®

Website

T

Directions

T

Directions

srvisw.com.au
T

rancial Adviser Doncaster - pa com au

ning - commbank com au
- o FransaPiaming -

— o

Search
= financial
adviser
Doncaster

B L]
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Local listing success

https://support.google.com/business/answer/7091?hl=en

How google
determines
local ranking

* Relevance
e Distance
 Prominence

1.

Have a Google listing in the correct category,
location/s. Add description and photos.

Make sure your business details (i.e. name, address,
phone number) are consistent on your website and
across the web.

. Make sure your website is mobile friendly and

information is easy to find on your website.

. Get loads of reviews from your customers on Google,

Facebook, Adviser Ratings, etc. Make sure they are
substantial, diverse, frequent. Always respond.

5. Get plenty of Facebook likes, Twitter followers, etc.

6. List on other directories, such as Adviser Ratings.

41 | netwealth See wealth differently (general use)

= Google

Q coffee shop in Seattle "/

WEB IMAGES NEWS SHOPPING VIDEODS

Your Company Name
www.yourwebsite.com

Use This Area to Promote What \.
is Special About Your Business




Your online reputation

Rotten Tomatoes

JAWS (1975)

Critics Consensus

Compelling, well-crafted storytelling and a judicious sense of terror ensure Steven Spielberg's
Jaws has remained a benchmark in the art of delivering modern blockbuster thrills.

4’ .ﬁ".’\o\‘

2 97% 1790%
TOMATOMETER @ AUDIENCE SCORE @
Reviews Counted: 79 User Ratings: 943,309

42 | netwealth See wealth differently (general use)

Adviser Ratings

4:41 46 4 W 58%

Showing 132 advisers near Caulfield North, VIC

*® clear search

b Sort by: Highest rating

Anthony Denaro
Malvern, VIC

Dave Williams
Malvern, VIC

44%

use tools to collect & publicly
display customer feedback

2021 AdviceTech Report

. >

Adviserratings

.com.au
Google 0
reviews - 28%

Facebook 0
ratings . 12% —

nw









Retargeting

s vibatts ' Technologies
» Google display
advertising

* Facebook
retargeting

 LinkedIn
retargeting

Potential customers visit ...but leave They see your ad on the

your website soon after other websites

Ad recaptures interest so people come back to your site
...and turn into your happy and loyal customers

Image source: https://www.agentdrive.com
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Digital marketing as your new

marketing strategy

Awareness fl Consideration and
purchase decision

| have a Where do | Give me
(latent) need start? the details
or want

| want to
purchase

Utilise the
product/
service

Ongoing
relationship

45 | netwealth

Facebook ads
Search engines

Retargeting

Online reviews/ratings

See wealth differently (general use)
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“Marketers need to build digital
relationships and reputation
before closing asale.”

—Chris Brogan, Chief Executive Officer of Owner Media Group



Bringing it
all together




Your new marketing strategy

Content + Digital advertising + The first 100 days

Awareness Consideration and
purchase decision

Report Facebook ads

Retention and
advocacy

Welcome gift

Event Search engines

Retargeting

Online reviews/ratings

Getting started webinar/
training videos

Website (optimised for mobile)

Free kids financial health

Content marketing
= check/cash flow plan

Digital advertising
First 100 days

Monthly newsletter
48 | netwealth See wealth differently (general use)




Your new marketing business strategy

Content + first 100 days + Digital advertising

Awareness Consideration and
purchase decision

Report Facebook ads

Report

Event Search engines Event

Retargeting Welcome gift

Online reviews/ratings

Getting started webinar/ videos
Website (optimised for mobile)

Free kids financial health check

250 downloads « 10% increase in website visitors Monthly newsletter
of report p/qtr (quarter on quarter) « 15%increase in avg. revenue/client
« 25 prospects « 10 inbound enquiries per month 10% reduction in lost clients
attend event - 30 new initial meetings per quarter

10 referrals from existing clients
per quarter —
nw

* 5% convert initial meetings to clients
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“The cost of being wrong is less
than the cost of doing nothing."

________ i

n
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Topics Latest Featured Padcasts

What are you interested in?

Advice strategies D Customer experience

Businessmanagement &  Financial literacy

Cultural trends D Innovation

Webinars

D Investment strategies
D Managedaccounts

3  Pricing

Open account

Special reports

9  salesand

D Technology

3 Workshops

|nehuealth Adviser  Personal Whatwedo  Insights  Aboutus Login

Insights / Sales and marketing

Sales and marketing

A collection of resources designed ta help you understand your
customer and tackle marketing challenges unique to you.

® Guide:Marketing 101 resources.

Why it pays to be curious Using analogies to demonstrate your

A . value to clients storysellin
Lear Row ising Using sufios s ear el ryseling

Lear howto use analogies and
metaphors with your prospects and

you better serve your clients financial
needs and sell more effectively in the

trust and set yourself up for success.

Learn how to master the art of

Discover how to establish stronger
personal connections and convert more
Siscse clients to demonstrate your value, build  prospects with stories from Eleece

Quilliam of Invesco Consulting Australia

Open account

netwealth




Disclaimer

This webinar and information has been prepared and issued by Netwealth Investments Limited (Netwealth), ABN 85 090
569 109, AFSL 230975. It contains factual information and general financial product advice only and has been prepared
without taking into account the objectives, financial situation or needs of any individual. The information provided is not
intended to be a substitute for professional financial product advice and you should determine its appropriateness having
regard to you or your client's particular circumstances. The relevant disclosure document should be obtained from
Netwealth and considered before deciding whether to acquire, dispose of, or to continue to hold, an investment in any
Netwealth product.

While all care has been taken in the preparation of this document (using sources believed to be reliable and accurate), no

person, including Netwealth, or any other member of the Netwealth group of companies, accepts responsibility for any
loss suffered by any person arising from reliance on this information.
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